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 of sillke

Nma Mysore S||k
makes ittothe SI<|es

MVSURU The eponymousﬁ
Mysore Silk has finally made:\*

it to the sldes.

. Soon, the passengers oni..
board Air India flights would
- gettoseethe flight attendants
- with the Karnataka State Elec-
,tromcs Development Corpo- -
Corporation (KSIC), the State-

draped in Mysore silk sarees.
Karnataka Silk Industries

‘owned enterpnse has supplied

working for Air India.

Karnataka Silk Industries
Corporation Chairman D.
Basavaraj told reporters here
on Wednesday; “In all; 6,000

sarees in reddish marvuu were
dispatched to the flight oper-
ator. _

“Another 4,000 sarees (in
blue) will be sent for ground
staff of the airlines in the sec-
ond phase.” To a, specific
query, Basavaraj said, “The sa-
rees supplied to the flight op-
erator were priced at Rs 6,450
each, while the market price
ofthe sareesis Rs12,000. The
second batch of sarees were
finalised afterthe authorities
concerned approved the de-
sign.

“Thesitk factory in Mysuru
manufactures sarees with a

. 'woo corporate companies to -

"f pnce tag of Rs 2 65 lakh

- Also, the KSIC is trymg to

-buy sarees to promote the tra-.
ditional ‘garment.. 2

' The KSIC is holdmg talks

ration Limited (Keonics); to

“supply the sarees to around -
0-air hostesses

500 of its employees.

Good revenue

Basavaraj said, the home-
grown saree manufacrurer
has 300 designs, with around
72,000 sarees sold per an-
num. Second sale (sales of
damaged sarees) is also fetch-
ing a good revenue. About
1,600 sarees sold in second

sale anmually.

The thrust in on quahty,
with the best of the cocoon
and silk used in making the
garment, that has transcended
boundaries. The Corporation
has recently launched the on-
line booking of sarees. The
service is yet to gain momen-
tum. A total of 160 sarees have

-been sold online, added
Basavaraj.

DH News Service
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‘Plan to develop apparel
cluster along |
‘Yamuna Expressway

PLANS are on the anvil to develop an
apparel cluster on the Yamuna Expressway
in Noida, near Delhi, which will create lakhs
of jobs. “We had recently approached UP
chief minister Akhilesh Yadav for land. we

_expecttheland to be aliotted withintwo -
months. The overall investment will be
around 300 crore. More than 100 factories
will be set up inthe land cluster spanning
200 acres. Every factoryis expectedto
employ around 5,000-6,000 workers, more
than half of which would be women,”
Apparel Export Promotion Council (AEPC)
member Lalit Thukral said.
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FECE extends tieup wnh Amazm

The Fashion De31gn Councﬂ of Incﬁha (FDCI) -
- -announced on Thursddy thafiwillextéh'its
- ‘paterrershiip with Amidzon in fdﬁl‘f’l&fa‘?@()‘ﬁturé“*

Week2015. e e e




PRESS INFORMATION BUREAU
EERCCEL
GOVERNMENT OF INDIA
AR W¥DR

Dainik Jagran, Delhi
Friday 17th July 2015, Page: 15
Width: 23.84 cms, Height: 18.43 cms, a3r, Ref: pmin.2015-07-17.35.90

R & Tl e I W

BRI 1607 3. ¥ S9E1 T uE

T UYREN F AAfaE W RS
¥ B e gEE TEA B Wi %
WET Y 1857 % TFaEar 9ung H
sicieM fean | 39 AT WEw, i g
FT ! M e o Fored € ol 7@
31Tt 5781 & oo o1 R of ¥ u
TG T 30N T WHR TR sTemor
W w3 A WER T T
Irsfiad wmeh 3R wRew @ Rw §
T Y& forall | 377k STt et H
ot 9 Wl Bew o7 §, wled =
HTE &7 H T fHeRT B BRI AL

ST HERT

oIPS Hell Gfet & 3R
W I e e | e %
e T YR 9 21 T S9F I
AT W TEdE W #
TAHGTT F W F THE I A
T T WS Y gl i
TUFHTH FRIW & HI H @] o
foren 8 | e o fafay st & T
W, % Foll, ik e F
Hfaftar @ i ek ek el @
off T S T R e w1 W 15
I T T el 39 T § 5
e ¥ faeeh wiew B € | 98l we
! TS 500 TF TEAE R |

g & o s g weer

ARG % e ufag T e
et 189w Y TR BT
T RATE o IWfueRmdl X
T fofam | o iR A weeEr

B

Wﬁﬁ#amawﬁﬁéeﬁaﬁms S B |

W™ o Heeyel e e 6w
THT I8 e SUET H RIER BT
TEET § TR o W A1 1994 H
HEA G FEheheI TR ol T84
B3N | Tkl SUIgH S SHeh
HRET AT Y 3R deshrel= foaree
T3, S TS <RAA | 39 SR
T TEE FT SNUIGR HAT| TS AT
7 % T Aed I SRsd geuH
T F T 1996 F wifdw s =)

YEE B2 | TH Io8d T F2 wew
BRI wefe fervm, SR Titpfaes
faumt 7 weowg  Sgfefrevm
e faes s &% 31 U
Icdd T 2000 Tk =T 9€ W HeA
= BRES Brewt | w5 T Wy ek

Fdh I qT | TN S T

TSR ASS aSt T | udeswi &
SRR e €1 oM R T e

H AT AR
B-1p3 Je= T I o) Bt

TS TeEnt & fFER S e
B o e 3ara © | 39F Wy
I TS S G @ | Sl wi He
TEel T SUIGR H FH Y& g
WA T %1 981 A Ee Yo T
=} A ¢, ARE el s S
o T AGT FHFR W |

éﬁwaﬁ%ﬁmsﬂa@rm-

qEET et 2R Tl Y gedier sher
W R | 98 TR SRR T S
4| J5Ea A W R Rwag
T R TN R oS % € e
et E I O A S T B
feremraren &t & Y60 % SRA
TSR T % o sfreg s §1
JEEw Ao ¥ U R % g fer
T AT S TR R |




PRESS INFORMATION BUREAU
TS I Bt
GOVERNMENT OF INDIA
ARA BN

Deccan Herald, Delhi
Friday 17th July 2015, Page: 5
Width: 8.30 cms, Height: 11.95 cms, a4, Ref: pmin.2015-07-17.39.48

‘.ﬁm% code

Empioyees asked 10
‘wear khadi in Bihar

©41MA, PTE Inabid to pro-
mote the home spun fabric,
state government employees
‘have been instructed by Chief
Minister Nitish Kumar to
wear khadi clothes to work at
least twice a week, Bihar min-
ister Shyam Rajak said on
Thursday.

 'The state government
wanted to promote use of kha-
di clothes in every household,
the Food and Industries minis-
ter said after inaugurating - .

| “Rashtriva Khadi Saras ma-

hotsav” here. This would im-'
prove the econormic condition
of people involved in manufac-
turing khadi clothes, Rajak
said, according to a statement
released by the minister. '
“Mahatama Gandhi had
tried to uplift the country
which was facing economic
crisis at that time through use

-of khadi. Economic condition
- of the nation could be

strengthened even today by
treading the path shown by
the Father of the Nation,” Ra-
jak said. The minister said in
order topromote sale of khadi
and handicraft, the state gov-
ernment was building “Gram
haat” at three places.
Addressing the gathering,
Principal Secretary, Indus-
tries; Tripurari Sharan said
“Khadi is part of our heritage
which needs to be promoted.”
People linked with khadiin-

_dustries from Madhya

Pradesh, West Bengal, Hi-
machal Pradesh, Chhattis-
garh, Assam, Tripura, Odisha,
Haryana and Delhi besides Bi-
har are participating in the
fortnight-long Khadi festival
being held here from July 15
to 30.
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‘@ Fastforward -

ome years back; though
§ 1ot too long ago, promi-
nent Indian fashion -
brands thoughtin terms of ‘
strategies, site’locations and
finding right ‘franchisee’ part-
ners to expand their business
in tier-II and tier-III cities. -
. Theyknew thesecities were a

‘ mv ed: mlogtshcs and im-

ne portal;Iplanto -
wear it on my farewell party, I
" never thought Twould have so

many choices and the easeto

. shopfrom home. Ttisa -
blessing, ist't it?” shie
asks animatedly.
The freedom of choosmg
whilé sitting at home was nev-

garrﬁerxt is now athing of -
lmowmg your size and click-

der anything online. .

“We work very closely with
the brands to present an over-
all compelling brand.experi-
ence to the customers,and -
not just product experience.
To achieve that, we use multi-

" ple mediums - online and of-
fline to simplify fashion for
our consumers,” Vikas Puro-

" hit, head, Amazon Fashion,

“India, tells Mewrolife. =

“There is rich content, irn-
ages and videos to bring out
the right look and feel of prod-
ucts online. We have also
made significant investments

- pected to generate $100

past: itis all about zooming in, -

ing the ‘confirmy’ button to or-

. in studios and creative teams
who enable us to puit out inter-
. esting trénd guides, look::
- books'and style guides.”:
For fashion brands, the idea:

of investment has shifted from
brick-and-mortar stores to
having an online presence —to

\ ", reach 6uttoa larger audience..
~ melting point for fashion aspi-*
. rations, but the complexities

But this change inmindset
and business pattern has a lot
to dowith the Internet pene-

trationin Indla, and access1b11—

eport that sz says“Indiaisex-

lion onliné retail revenue by

2020, out of which $35, .

billion will be through

; fashlon e-commerce.”

g “Accessxblhty fo de51gner la-

g g S T 2
PROMISIN

bels, premium brands on on-
line platforms is certainly see-

.ing great responsefrom
+Indian customers as the'on-
-line luxury market in India is
also evolving,” Praveen Sinha,

managing diréctor and co-
founder, Jebong, an online
retailer, tells Metrolife. .

“A strong plus point of the

_online world is that we dont:

haveto openup ahigh-end *:
physical infrastruicture. So,

" you don’t have high rentals

and high operation costs.
These factors allow us to have
savings which we give outto -
customers as discounts.” -
No one would disagree with

"therole “rammg discounts”

play in increasing the traffic of
online portals. It is a win-win

situation for everyone, butit

aisoleads to'cut-throat'com-:
petition in the' virtual market -
and hence allows room for, -

new developments that ma.ke

Ina first, Amazon India
roped in veteran designer:.

- Narendra Kumar as creative -

director “to provide a more

creative visionto the .

% The online fashion industry assures better opportunities for budding fashionistas.

--chase decisions,” points out -

“Weare
lfdeconstructlng

' thelr fashion
choices.”

. ; NarendraKumar '

fashlon store” “We are decon—
this market equally exciting.

structing fashion for.cus-
tomersso that they are more

- involved:and aware while: - .-
‘making theirfashion choices

and thus, make informed pur-

" merce industry, thé marriage
...of content and technology is:
> changing the way people con

Purohit.

But Kumar'is not new to ex-
perimentation. He was the
founding fashion editor.of Efle
India when international fash-.
jon magazines were trying to
gain footprint in India, and
though he beliéves fashion has
evolved tremendously, Kumar
candidly tells Metrofife that .
“online fashion market is still
in its nascent age.” L

“We have seen fashlon as ..
something that was occasion-
based, However, now as, you
must have noticed, fashion is

‘more like an everyday element

attached with you. Youwant ;
to look trendy and fashlonable
when at work, party, beach, or
lunch. It is no longer ‘

restricted to only speaal
days; hesays. ..o

- “With the growing e com .

sume information about fash-:

. ion-and how they shop for-,
. fashion,” he adds.

Fashion weeks have always

““been synonymous with glam-
“our and ghtz of the fashion.

world, Itis a perfect breedmg

- .ground to build brand
- visibility; and offer space to

renowned and young désign- -

" ers to showcase their talent,
- Last year, when/Indig’s first ..

shop-able fashion event
‘Jabong Online Fashion Week’
was announced, it got on
board the best names

from the fashion world,
including Bollywood.

“We aspired to target the
discerning and fashion for-
ward consumer through this
fashion week,” points out

‘Sinha, adding, the idea was

and has always been to make
faghion accessible to alarge
audience and not restrict

it to a particular
metropolitan city.

These developments hint at
work opportunities the online
fashion industry alone would
be offering to the young
fashionistas in making.

Shilpa Raina
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Muha to allot 10,000 houses to mill workers‘

MPOS'I' BUREAU

MUMBAI:. The" Maharash—
tra government would initi-
ate the process of allotting
10,000 houses to mill workers
by December this year, Chief
Minister Devendra Fadnavis
said on Thursday:

. He added an.additional
: 8 710 houses would also be
alloted to the mill workers.

Making a statement in the :

Lower House, Fadnavis said the
mill workers are entitled to get
houses of 225 square feet under
the scheme for mill worker’s
housing.

- “About 6,925 houses were
~built under the:scheme and

:5,644 have already been trans-
. ferred to eligible applicants.

6,794 new houses are under

- construction and the third
phase would involve construc-
~tion of 2,911 houses,” he said.

Apart from these houses

- developed by Maharashtra

Housmg and Area Develop-
ment Authority (MHADA),
the Mumbai Metropolitan
Region Development Author- -
ity (MMRDA) would provide
4,800 houses under the scheme.
Thus a total of 10,000 houses
would be available for distri-
bution by this year, the Chief
Minister said.

- MMRDA would provade for
addmonal 8,710 houses which
will be available by December
2016, Fadnavis said.

There had been 1,48,067
applications when lottery was
drawn for the first phase in

2012,
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Cloud-Mobile Blend Can Be an
Answer to Global Skills Gap

"There is a deep fracture in fhe
global talent supply chain, In2013,
countries from the US to Canada;

- Australia and nations in Europe,

. were reporting their inability to
fill skilled trades as their top prob-
lem: Globally; the skills category

had topped the rankingsforsix of -

_seven years till 2014 as being the
most difficult tofill. :
Nasscom in India says only 25%
of graduates working in infor-
mation-technology are readily
employable and the India out:
sourcing ‘indusiry is already

spending more than $1.-billion a

vearonreadyingthese graduates
forwork. .

Where can world leaders find a
solution for a skilling system for

entry-level mid-skills johs that-

can produce a turnaround at
~ scale and do so expeditiously?

This is a questlon that hounds .

policy planners The emerging
" sc¢enario n India tells ushow im-
partant it is to find the right an-

swers — because by 2020, 60% of

India’s popuiatmn of 1.3 billiont
" will be in the Workmg’ age group
. of 15-89years. - .

“Even existing industry-linked

vocational trammg programmes
" like the ones’in Germany and

‘South Korea that have shown suc-

cess are limited by the scale they

¢an be deployed on.

In addition,; market condmons
demand a revamp of theold mod—
els because:

M Industry needs have become in-
creasingly dynamic, callingforan
on-demand update of training

progra_mmes : assoc1ated

teachertraining and distribution

W Job competencies are getting

: globallsed callingfor global skili-

ingstandards .
MBetterfocusi is requlred towards
entry level nid-skill jobs wherg
demand issignificant - . :
Systems: that. use affordable
opern source and cloud technolo-
gles are providing the necessary
scale. In this model, textbooks

are replaced by cheap, digital
cloud-based immersive and en-

gagingmultimedia content.
The content can be inthe form
of videos, animation, gaming

and can be self-paced and need-

based, freeing up time for family

\obllgatlons part-time jobs and

otherpursmts P
EASYACCESS
Systemsthatuseopen:
sourceand cloudtech- -
nologiesareproviding .

scale. Texthooksarere-

placed by cheap,
cloud-based engaging
muitrmedla content

We have seen some Successful
c¢loud-based models such-as the
Massive Open Online Courses
{MOOCs). An example is of the

Khan Academy for high school-

math and science education. But

‘the need is for a blended model

thatgoesa stepahead.

This model combines class-
rooms with online learning.
Skills Development Network for

mid-skilled workers created by

the Wadhwani Foundations fol-
lows this model which falls neat-
1y between the MOOCs platform
and a traditional classroom.
Skills Development Netwark
hasbeenpiloted in India using ex-

isting infrastructure at over 1000
Indian high schools and post-sec-
ondaryinstitutes,and in Commu-
nity Colleges intheUS.

. The programmes are a result of

collaboration with industry.and
academia experts stich as the
Bangalore-based ..~ Narayana .

-Health and Healthcare Consorti-
- um for nursing and patient care,
.the Zuri Hotels for hospitality;

Café Coffee Day for retail café op-

-erations, Dusters Total Solutions

Services . for facility’ manage-

~ ment, Anne Arundel Community

College for Cybersecurity and
Borough of Manhattan Commu-
nity College for Medical Assist-
ant Specialistcurriculum. - :
Importantly, this model blends.
online -and classroom instruc-
tion. Using cloud technology, mo-
bile networks, video and open
source, courses and training can

. be: dlstrlbutedat will, mpractlcal

ly any language and geography.
The content can bechanged on de-
mand without loss of standards
orrelevance.

There is substantial proof the
model works. At the Narayana
Health and Healthcare Corisorti-
um the programme has reached
5,000 nurses and assistantsaeross
20 centres in the past year: .

Narayana Health hasplanstoex-
pand from ifs existing 5,000 beds
to 30,000 beds in the next two

years. It has chosen the technols: ™

gv-backed; blended, learner-cen-
tric moﬁei over its traditional
teacher-driven courses to scale
and ensure standards for care
quality are maintained. -

The blended learning model pri-

+ .marily enabled by cloud and mo-

bile technology is fast becoming
the foundation for alow-cost solu-
tion to address the skills gap.
With demonstrated success in
two extreme markets—India and
the US —itcould stand thelitmus
test of practically any socioec-
onomic context.

The writer ispresident and CEQ of
the Wadhwani Foundations
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