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,;:f;_jAndh ra govt

clears

32,003-cr
projects

fe Bureau

. Hyderabad, June 22:
The Andhra Pradesh gov-
~ernment has cleared sev-
en projects that would
need investments to the
tune of 2,003 crore and
would likely create 35,700
jobs in the state, a review
© meeting by the State In-
vestment Promotion
Board (SIPB)said.

_ Thesesevenprqjectsare
Mohan Spintex “(textile), =
IndianDesigns(textileand =
garment), Divis Lab (phar-
maceutical ingredients
project), Vayhan Coffee
(premium coffee), Jain Ir-
rigation (mega food park),
Greentech Industries (au-
to-components) and NHK
Springs India (ancillary

. auto-components).
Chief minister N Chan-
drababu Naidu asked the

- industries department at

- themeetingtogivemonth- |
ly updates on the status of -
the projects. “The Eco-
nomic Development
Board can prepare feasi-
bilityreportsof projects,”
said Naidu.
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Andhra Pradesh ‘single desk’
clears 217 investment pmpgsals

Investment
Promotion Board
‘fahold review meetmg

. the single-desk cl. ¢.system
““became operational in’' May this
year.

Of the total applications, 148
were pending while the remain-
ing were beyond the purview of
the single desk. This was dis-
closed at a review-meeting of the

" State  Investment Promotion
Board (AIPB) chaired by Chief

Minister N- Chandrababu Naldu'

here on Monday.

Mega pro;ects

Seven mega projects in the pipe-
line involving a total investment
of ¥2,003 crore will create 35,700
jobs.They are Mohan Spintex (tex-
tiles), Indian Designs (textile &

. 4,217 investment pro- © .
" posals, otit of a total of 417, since .

 Right direction Seven mega projects in the pipeline involving a total

investment 0f%2,003 crore will create 35,700 jobs

garmenting), Divis Laboratories
(Active Pharmaceutical

‘Jain Irrigation (mega food park),

Greentech Industries (auto-com~

ponents) and NHK Springs India

(ancillary auto-components umt

of iSuzu Motors: Indla)

Ingre-
dients project), Vayhan Coffee
. (premium instant coffee plant),

“Those applications
have not been cleared will be giv-
en deemed approvals
month. Also, the concerned offi-

] c& who has delayed the process _:.
‘will be asked to give an explana- "

tion on why there has been a dé-

lay,” the Chief Minister said. The

SIPB will meet once every month

-which

next’

to review the progress of pending -
applications. To give a thrust to
jinvestments in the State, the gov-
ernment is looking at digitising
all industries sector-wise. The In-
dustries Department has been
asked to give a monthly update

" on the status of new projects:

Speedy clearance

Referring to  applications/pro-
jécts put on hold because-of liti-
gations, Naidu directed officials
to request the Centre to set up a

* commercial” desk- in" the High

Court for speedy clearance.

The single-desk portal, which
grants cléarances to projects, is
being linked to CM CORE Dash:

* board where the Chief Minister

can monitor the status of clear '
ances real-time. ‘

The government is also plan-
ning to organise a global inves-
tors summit on October 12-14, on

“the eve of the Hudhud anniver:

sary to symbolise the resurgence
of Andhra Pradesh after the cy-

. clone battered its coastal areas.
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Dignity & Design
. provides livelihood
‘to scavengers K

" hen - '_scavengérs
burnt their baskets
in a -symbolic ges-
tiire o end the centuries-old
scourge, a brand emerged to
restore ‘their dignity and en-

hance their security by offering ;-

“"aviable livelihood.

. In September 2014 actor Aa-
mir Khan coined the name '
Dignity & Design“and formally
launched the brand. Liberated
women scavengers along with

- Jan Schas turned it into a pri-

vate limited company that
wotuld market products made -

byits members.

= Aamir Khan launches the brand in September 2014

WOmen

Mobilizing ~ the
through self-help groups and
cooperatives, Dignity & Design

makes garments splces nutri-
mixes and agarbattl (mcense
sticks). .
~Totestthe w&ters lt had tied
" up with the Tata Tea Gaon Cha- -
“loinitiative to market the com-
pany's products to rural con- "

sumers. It had also tapped ITC
Limited to build its agarbatti
business, ,

Today, it has initiated a Gari-
ma kitchen spices brand in

" Madhya Pradesh and Rajasthan

with women cleaning, grind-
ing and packing. chillies, tus-

- meric, coriander and other.

spices. Its agarbatti brand Avi-

navis also on the cards.
~ Dignity & Design sees high
potential in the garment busi-

ness.and is bﬁsy't.réining' wom-
enin cutting,fstitchi_ng and de-
signing: . is also - busy

executing 1ts first” order that
- comprises 200 pairs of baby
“booties for the Genderade
‘awareness project in the US.
"The order has to be dehvered in -

Angust. :

At present Dignity & De51gn :
has nine production units, in-
cense sticks and spi¢es at eight
locations in three districts of

'Madhya Pradesh. The company

plans to promote livelihood for
over 5,000 liberated scavenger
women and will up scale up-

~'this model with government

programmes’ and the prlvate
SeCtor.
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CEAdownplays
Fedratehike

i 'Arvmd Subramaman b -

-_;-\-.much of an nnpactm In~
dia. The ¢ircumstances ar
- entirely different than
- 2013, And our economic
szmatlon is much better, h 3
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Made-to-order
is the latest buzz
in fashion world

USTOMISATION has always been a strategic ad-
“vantage for decades for a lot of small boutiqties,
¥upcoming designers and startups -across -the -
world. It has helped entrepreneurs start, survive and
live their dreams. It’s a hands-down successful busi-
| ness proposition, as, due to the complexitiesin body
* structures of people globally, standard sizes don’t work -
— especially in the Category of formal, evening and
‘partywear. - :
“A lot of us who have been domg bndal couture
for decades know what it takes to fulfil the aspira-
tions of so many to-be brides and, trustme, it is not.
just about an ensemble, it’s about a dream being
stitched to form. It’s a fact that most of the design-
ers in India are doing well because of the made-to-
order option. Of late, this lucrative category is
branching out — be it shoes, bags, cars, cakes, or
gifts... and the list goes on. The term made-to-meas-
ure, or bespoke, is getting bolder and bigger.spaces in
marketing by brands who want have a competitive ad-
van gge Even vgqg]n the’ onslaught of e-commerce sites.
such'as Myntra; Amazon and at'hers, ]
“tion market has held its own. |
Recently, I am hearing that some brands who cus-
-tomise are going online with this service as well I'was
quiet excited about the idea and explored soine of
those sites. It is quite interesting how technology has

BUSINESS

GAUTAM GUPTA

facilitated a complex process of customising online.
The options are enormous and the kind of choices
they give you — from change in styles, patterns, collar,
cuffs, fabrics, accents to textures is breathtaking. One
gets a complete graphical view of the design one wants
and also can compare with other options before taking
decisions.

Yes, these sites take time to open and, therefore,
one might get impatient. But T am sure this issue will
soon be resolved. Till now there has been customisa-
tion options available with basic change in, sizes,
colours and lengths, but these choices will surely lure
the buyers. Though they have to wait longer for their
order, I am sure people won’t mind that considering
they get perfectly designed product that fits like a.
dream in the end.

This customisation phenomenon is spreading fast.
and many startups are focusing only on customisa-
tions, specialising in either men’s formals or ladies
western wear.

Also, rumour hasit, that a lot of domestic and inter-
national brands are setting up portals seeing the po-
tential. This option is really much more needed in the
men’s wear categor, as we still have very limited op-
tions to shop from. No wonder some of my colleagues
and friends who do men'’s wear are eyeing online por-
tals to launch their collection and looking for customi-
sation. Time will be the deciding factor on the degree
of success of these startups. But I am quite happy to
see this revolution and banking on this to be a new era
in online shopping.

(The writer is a Delhi-based fashzon designer)
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» AD-DENDUM BY KV SRIDHAR

In thelast three years the Cannes Lions International Festival of Creativity has gone
through a transformation when it comes to story-telling. Every year we have seen new
ideas and new styles of telhng those ideas. This week expect to see more

last-minutetriptothenear-
Aby shopping district, get-
ting the foreign exchange

sorted, and packing everything were
all that I had in mind before I left for
Cannes. ButthenIgotacalltowritea
columnontheworld’sbiggestfestival
of creativity. The CannesLionsInter-
national Festival of Creativity, popu-
larly known as Cannes Lions, in the
last three years has gone through a
transformation in- storyteling.
Every vyear we

example of powerful creative ideas.
Released in Shanghai, the creative
featured an illustration in which the
Coke ribbon device is transformed
intotwohands, onepassingthe other
aCokegivingtheimpressionthatthe
hands together are holding a bottle.

And who can forget United Colors
of Benetton’s Unhate campaign fea-
turing Pope Benedict XVI kissing a
senior Egyptian imam on the lips
thatnotonly wonaccoladesatthefes-
tival, but created a furore as people
called it sensatlonal jaw-dropping
andprovocative.

Then came 2013-the golden yearof
emotion. Toshibaand Intel’sjoint cre-
ative work called “The Beautiful In-
side’ told a very emotional story of
Alex who wakes up every day as a dif-
ferent person. While he is the same
‘person on the inside, his outside ap-
pearance changes every day. But then
hemeetsLeahandfallsinlove. Thatis
themomentwheneverythingchanges
for him as he is aware that he will see

have  seen new
ideas and new
styles of telling
thoseideas.
Let’sstartwith
2012, a year when

her again, but she
will never see
" him. Atearjerker,
thiscampaign left
everyone ponder-
ing upon the im-
portance of inner

" the - advertising
fraternity showed versatlhty in sto-

- rytelling. With consumer spending
taking a hit due to the recession in

~2008-09, the next few years saw con-
sumers - being very cautious in
spending their money even when it
came to buying grocery or daily
needs. Itwasthenthat American Ex-
press. launched, ‘Small Business
Saturday’; a shopping holiday in the
US“on the “first Saturday after
Thanksgiving. The idea was to give
the much needed boost to small and
local businesses. It was then turned
into a regular fixture in the pre-
Christmas shopping season in the
US.Initssecondyearitturnedoutto
be hugely successful with as many
as 5000 small businesses participat-
ingin it and 103 million Americans
shoppingontheday.Itsoonbecamea
phenomenon on social media gener-
ating. 2.7 million ‘Likes’ on Face-
book. Remember, those were the
days of ‘Likes’. Even US president
Barack Obama tweeted his support.
Andsoonthe USSenatepassed amo-
tion declaring Small Business Sat-
urday anofficialday.

If on one hand AmEX’s work was
proof of what meticulous and clever
planningcando,ontheother,20-year-
old Hong Kong student Jonathan
Mak Long’s The #CokeHands cam-
paign that won a Grand Prix was an

beautythanexter-
nalappearance.

" The same year a campaign called
‘Dumb ways to die’ went home as the
winner of the most memorable and
awardedwork, winningasmanyas28
Lions, including five Grand Prix.
Created by McCann Australia for
Metro Trains to promote rail safety,
thead comprised a catchy tuneanda
collection of animated characters as
partof anonlinemusicvideo. Within

24 hours of its launch on 16 Novem-
ber 2012, the song entered the top 10
chart of iTunes. The video has now
amassed close to 100 million views

‘and4.8million ‘Shares’.

Dove’s ‘Real Beauty Sketches’ on-
line video was another memorable

- work that year that won a Titanium

Grand Prix. The film featured a po-
licesketchartistdrawingportraitsof
women based on how they portray
themselves. He then drew the same
person from another person descrip-
tion. Oneof thebestyearsforcreativ-
ity it was a year dedicated to the
power of innerbeauty.

The next year, 2014, saw the com-
ingtogetherof technologyandsome
of the best creative ideas. For car
racingfollowers,Dentsu, HondaMo-
tor. and Rhizomatiks’ light and
sound project Sound of Honda—
Ayrton Senna’s Fastest F1Lap (1989)
is more than a visualtreat, it is the
moment when history is relived
through the sound of a racing car.
Through the help of light and sound

IntheraceatCannes2015: (Clockwise
fromtop) Ads of GuinnessBeer,P&G’s
Always,andCosmocover

the companies resurrected engine
sound from Ayrton Senna’s 24 year-
old victory lap. This was one idea
which saw technology and creativi-
tyjoininghandstocreatesomething
spectacular.

Thatyearaten-year-old-girlcalled
Sweetie from Philippines took the
world by storm.Inanefforttotighten
thenooseonpedophiles,avirtualgirl
wascreated by the Dutch advertising
agency Lemz and the charity Terre
Des Hommes Netherlands. About
1,000men fromacross the world were
caughtintheact. Thecharity andthe
agencysentthedetailsincludingthat
of 110 British men to Interpol. It won
agold CyberLionatCannes.

Volvo Epic Split featuring Holly-
wood star Jean-Claude Van Damme
doing an implausible split between
two moving trucks, still remains
fresh in my memory. The ad was a

WinningLions: (Clockwisefromleft) Dove Real Beautyad
(2012), AmEx’s Small BusinessSaturday, Dumb Ways to Die
(2012) and Volvo Epic Split(2014)

classicexample of marrying celebri-
ty and the ‘wow’ factor to drive the
brandmessagehome.

And asIleave for Cannes I cannot
stopthinkingaboutsomeof the wotk
submitted this year that have left an
impression on my mind. Like many
of us,Iamequally curious tofind out
if these campaigns will take back a
Lion or two home. To begin with, af-
ter its very emotional ‘Thank you
Mom’ campaign, Proctor & Gamble

- has returned this year with ‘Like a

girl’ campaign for its feminine hy-
giene brand Always. In the ad, a
groupof adultsandteensareaskedto
act what it means to do something
‘likeagirl’. Thead hasbeen viewed 80
million times in 150 countries and
shared by 1.5 million people until
Jatiuarythisyear.

Women’s magazine Cosmopoli-
tan featuring a shocking cover pic-
ture that appears to show a woman
being suffocated to raise awareness
of honour-based killings is one of
the print campaigns that has left a
hard hittingimpact on my heartand
mind. Created by Leo Burnett, the
campaign highlights the work by
charityKarmaNirvana.

AndIcangoonwritingaboutmore
campaigns. But I reluctantly put a
full stop here by mentioning one last

creative work that has captured my

imagination this year Guinness
Beer’s‘Madeof Black’campaignthat
links the colour of its beer, which is
very dark and almost black, to the
colourful spiritof Africans. Thetwo-
minute ad film features local artists
andperformers in amedley of dance
and art propelled by singer Kanye
West’s ‘Black Skinhead’ song.

With this I am geared for a week
full of surprises. As for all the cre-
ativework thathasbeenenteredIsay,
‘May the odds be ever in your favour’.

Thewriterischief creativeofficer,
India, SapientNitro
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CCI starts selling cotton as
rains gam momentum

fe Bureau

Chennai, June 22: The Cot-
ton Corporation of India
{CCTy has started selling its
stock duetowidespreadrains
across cotton-growing states
such as Andhra Pradesh,
Punjab, Haryana, Rajasthan,
Maharashtra and Gujarat.
CCI has sold nearly 15 lakh
balesfromitstotal stock of 86
lakhbales.

It has managed to attract
buyers from neighbouring
couniries ‘such as
Bangladeshandsoldcotfonat
approximately 74 cents per
1bs from its stocks held in

Andhra Pradesh, Gujarat
and Maharashtra, said Indi-
an Cotton Federation here on
Monday.

In the last few days, CCI

has managed to sell about
5,000 bales, whichisagoodbe-
ginningtoreduceitshugeun-
sold stock and it will be help-
ful to domestic mills too, the

federatzon added.

Mostof thecottongrowing
states have started getting
good rainfall, which has
helped in cotton sowing by
farmersinstatessuchasPun-
jab, Haryana, Rajasthan, Gu-
jarat, parts of Maharashtra
and some parts of north Kar-
nataka and small pockets of
AndhraPradesh.Itmaybere-
called that the Union Cabinet
has approved an increase of
50 per quintal of seed cotton
for medium and long staple
for 2015-16 season. New rate
will be 8,800 per quintal of
seed cotton of medium staple
and 4,100 for long staple.
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Rangebound cotton prices
to aid spinning mills

another year of soft prices during 2015 as well, perhaps even
extending into 2016. This bodes well for both farmers and
the spinning industry.

Over the last year, a 20-25% drop in both domestic and global
cotton prices had shocked farmers and spinnjng mills. If lower
imports from China pulled down global prices, lacklustre demand
and high supply, along with the threat from cheap imports price,
dragged down domestic prices too. One would have expected the
area farmers to switch to other crops because of weak realizations.

Farmers were on the brink of losses and spinning mills were stuck

q fter a year of plummeting cotton prices, analysts forecast

with higher priced raw cotton stock. In India, however, the govern-

ment action to raise the minimum support prices kept farmer opti-
mism high as the profit from the cotton crop was higher compared
with some other crops.

Estimates in May by the agriculture ministry indicate a 14% rise
in cotton cultivation in the current year. Further, with the monsoon
on track in cotton-producing states, the earlier pessimism on lower
yield because of water shortage has been alleviated.

According to Icra Ltd, “If the current cultivation trend continues
and vields do not get affected sharply, the domestic cotton produc-
tion in calendar year 2015 and 2016 will be at all-time high levels of
~41.8~44.4 million bales, even if the yield declines by around 5%.”

Besides, export prospects for cotton are grim, given that Chinais -

unlikely to consume the global cotton supply, after it changed its
cotton policy last year and offloaded excess inventory held for its
domestic yarn mills to consume. '

The above factors indicate that yarn mills would be on a comfort-
able wicket in the next few quarters. Raw cotton prices are unlikely
to catapult. They would remain rangebound at lower levels. Mean-
while, if cotton prices fall steeply, government agencies like Cotton
Corp. of India Ltd may offer support in the interest of farmers.

Besides aiding spinning mills to improve profitability, the mills
may reduce raw material inventory levels due to easy supply. This,
in turn, can lower working capital requirement and bring down
interest costs. High interest costs had pulled down net profit for
most spinning mills in the last several quiarters.

That said, a caveat amid all the optimism of stable raw material
supply is the subdued demand for the finished product—yarn. The
last four quarters saw single-digit increase in net sales for several
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leading yarn mills. Some owners are apprehensive that global
demand may be subdued in the currént year. Domestic demand too
is yet to pick up in spite of the fast-approaching festive season. Low
sales may then result in low utilization of capacity and hence
impact operating margins.




