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MUMBAL Bengaluru-based
Rajesh Exports (REL) has ac-
quired European Gold Re-
fineries, the 100 per cent
holding company of Valcam-
bi, for $400 million inan all
cash deal

" Valcambi is the world’s
largest precious metals refin-

tered in Switzerland. Valcambi
has processed and sold 945
tonnes of gold and 325 tonnes
of silver on an average peryear,
during the last three financial
years, which is more than the
annual consumpnon of gold n
India:

For the last three years on
an average per year Valcambi
generated revenues in excess
of $38 billion (Rs 2,36,500
crore) and EBITDA of $33 mil-
lion (Rs 205 crore) by refining

| R |

ing company and is headquar-

I
Gaining lusture

T

- = EUropean Gold Reflnerles is a 100 per cent holdmg

: company of Valcambi -

B Valcambl is the world’s Iargest preclous metal refmmg

e compary in Sw:tzerland

= Rajesh Exports expects the acqu:smon WIII help its global

footprint

8 ‘Grant Thorton assnsted RErlrn due dlllgence and Credlt

Sunsse in part ﬂnancmg

SHHIHE
and selling 945 tonnes of gold

and 325 tonnes of silver per:

year. Valcambi s a zero debt
company with considerable
cash surplus on its balance
sheet.

“We expect the global gold
market to expand due to this
alliance and also expectalarg-
er share in the global gold mar-
ket due to the acquiition,” Ra-

Exports,said. “REL did not see
any other asset which can be
remotely similar to Valcambi.
.On the other hand, we did
not want to buy any dirt cheap
assetsto getin trouble later like

-what has happened withmany

Indian companies in the recent
past,” Mehtaadded.
Grant Thorton assistéd Ra-

il "I%H%il%
Jjesh Mehta, chairman, Rajesh -

ajesh Exports acquires
‘ ean Gold Refineries

jesh Exports in due diligence

and Credit Suisse is part financ-
ing the acquisition through a
long term debi. _
When asked as to why the
company part financed the ac-
quisition via Credit Suisse;
Mehta said that the part financ-
ing by Credit Suisse only shows
the confidence of CS in the as-

set.

-“The coming together of
REL and Valcambi weuld en-
sure that Valcambi improves
onits global share of gold busi-
ness, by opening up new mar-
kets in India, Middle East and
China. Valcambiwould also fo--
cus on forward integration and
on innovative gold products in
the Européan markets, by util-
ising the technical expertise of
Rajesh Exports,” said Valcambi

‘CEO Michael Mesaric.

DH News Service.
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Rajesh Exports |
. buys Swiss
gold refiner
for $400m

Times NEws NETWORK

Bengaluru: Jewellery firm
Rajesh Exports has bought the :
world’slargestgoldrefiner, Val- - :
cambi, in an all-cash deal of :
$400 million (Rs 2,560 crore), a :
move that is expected to help' :
the Bengalury-based company :
ensure a steady supply of raw
material ata competitive price.
The company, one of the
world’s largest manufacturers
of gold jewellery; said on Mon-
day that it had, -through its
wholly owned subsidiary REL
Singapore, bought Valcambi’s :
holding company FEuropean :
Gold Refineries. i
. European Gold Refineries .:
is owned by US-based New- ':
mont Mining, the world’s No. 2 , }
- gold producer, and a group of
: Swiss investors. Newmont :
;. owns60.6%. :
i Rajesh Exports chairman .:
¢ Rajesh Mehta told TOI that the
deal came at a very reasenable
: cost,and would raise the level of
: profitability of the company. It
; alsoprovides “access to the best
¢ minesintheworld”, hesaid.
: Switzerland-based - Valcam:
i+ bi,formedin1961, hasanammual :
i'. capacity of 1,600 tonnes of gold
and: 2,000 tonnes of premous
i 'metals per-annum. It had reve- .
L ageof morethan$38b1lhonand H
jEBITDA of $33milliononanav- =
gefor thelast three years;
ajesh Exports’ net profit
early doubled to Rs 654 crore-
e full year ended March
31,:2015, from Rs 360 crore the - ;
i 'year before: Net sales rose 73% s
toRs 50,462 crore. © .
Valcambusaccredltedw
i theLondon Bullion’
¥ sociation and its goid bars are
i accepted as good delivery bars - |
across exchanges such. as
¢ Comex (Chicago Commodities
¢ Exchange). Nvmex (New York -/
¢ Commodities ‘Exchange) -and
: MCX (Multi Commodities Ex-
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Khadi exhibition

Kalraj Mishraji, Union Minister for MSME, has -
faunched Khadi T-shirts and inaugurated an
exclusive exhibition-cum-sale of products
manufactured by PMEGP entrepreneurs at Khadi
Gramodyog Bhavan KVIC, New Delhi. Giriraj Singh,

Minister of State, MSME; Dr. Anup K. Pujari

" Secretary, MSME; S.N. Tripathi, Joint Secretary,”
MSME; and Arun Kumar Jha, CEQ and
Commissioner, KVIC, were present during the
launching of Khadi T- shirts and inauguration of .
PMEGP exhibition.
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fCotton rules ﬂat on
Rajkot, 1u1y 27 :
Cotton prlces traded ﬂat on,weak demand

~-from domestic mills.. OVer, Tains across .

" Gujarat also affectedﬁa, ivals. Gujarat Sankar—

~ cotton was unchanged at £33,500:34,300 per
candy of 356 kg.About 1,0 00 balesof170kg
each arrlved in Gu;arat and 3,000 bales arnved
in India. Kapas or raw cottontoo traded flaton
fimited buylng by ginners, Kapas stoodat - -
%900-940 per 20 kg and gin dellvery kapas at

' ¥940-955. ‘OUR CORRESPONDENT -
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Co- ()ptex targets youth through onhne st()res

OURBUREAU . ]
- 'Xochi, july27 - )
“Co-optex has tied up with on-

line stores such as Flipkart .
and Snap Deal to make availa:

"Dble its entire range of prod:

“ucts to the younger ‘genera- -

:\uon

The fecent growth in online - '
‘business has necessitated the

company to.expand the reach

‘of its e-commerce portal, tar- -

geting' both domesti¢" and

overseasbuyers. It had carried .

out sales worth %10 lakh
‘through online platform in
the last three months, TN Ven-
- katesh, Managing Director,
".Co-optex, said.
Organic sarees
Venlkitesh launched the newly

-introdyged organic sarees in -

_the Kerala-market at a func-

“tion-at Ernakulam Press Club. -

.. The Tamil Nadu Handloom
Weavers Cooperative Society,

The introduction of organic safees is in line with enycouragi ngzero
pollution through usage of naturat dyes and vegetable colours

- popularly known as Co-optex,

has also. joined hands with
Grand Kerala Shopping Festiv-
al (GKSF) Season 9 to show-

' case its various products, in-

cluding the famed
Kanchipuram sarees, at a
crafts festival in Kozhikode.

As the trend towards cotton -

clothing is on the rise, he said,
Co-optex is looking at intro-
ducing organic kurthis, sal-

war kameez, linen shirts etc.
The introduction of organic
sarees is in line with encou-
raging zero environment pol-

lution through the usage of

natural dyes and vegetable
colours for production.

T10-crore profit
At present, the products are

avaijlable through 200 show- -

rooms across the country and

the company has clocked a
business revenue of %306

" crore in the last fiscal, with a
“X10-crore profit.

with the growth in de-
mand for Co-optex products,
Venkatesh said, the figure is
expected to touch X350 crore
thisyear. -

Anil Muhammed, Director,
GKSF, said that the 9% edition
of the shopping festival
would focus on handicraft
and - handloom products
through a series of pro-
grammes, including a hand-
icrafts festival. )

In its endeavour to intro-
duce a common brand in
handloom and handicraft
products, the Tourism Depart-
ment is in talks with other
southern States and the
Lakshadweep administration
in forming a consortium to
tap overseas markets under
the brand name Dakshina.
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