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“Centre ready g
~withsops

f()r exporterS

R. SURYAMURTHY

New Delhi, Aug. 23: The govf-

ernment plans to anneunee *
export incentives, such asan -

interest subsidy scheme, to
boost shipments amid Weak
global demand.

The' government hopes

that interest subvention and
the inclusion of more sectors
and countries under the Mer-
chandise Exports from India
Scheme (MEIS) will provide
some cushion to exporters hit
by the devaluation of the
yuan.

Senior commerce ministry
officials said the governthent
could expand the scope of the
interest subsidy scheme to
more sectors suich as chemi-
cals, pharma, engineering,
electronics and textiles.

Engineering exports have
taken a hit, with shipments of
non-ferrous metals to China
dropping 36 per cent in June
2015, according to an analysis
by the Engineering Export
Promotion Council (EEPCrof
India.

“China is the top importer
of non-ferrous metals. It im-
ports around 19 per cent of
India’s total export of these
metals,” EEPC India chair-
man Anupam Shah said.

Officials said the rates of
duty credit scrips issued
under MEIS (ranging from 2
per cent to 5 per cent) might
not be tinkered with. .

Exports dipped for the
eighth straight month by 10.3
per cent in July to $23.13 bil-
lion on account of continued
weak global demand, while a
China-led currency war over-
valued the rupee and eroded
local competitiveness. Im-
ports declined 10.28 per cent to
$35.94 billion in July this year
because of afall in oil imports.
The frade deficit stood at an

' op
»under Merchandise
Exports from tndla -
aScheme .

elght month hlgh of $12 81 bil-
lion.

“Our worry is that if there
is one more poor economic
data, China will again devalue
its currency, which will have a
cascading effect on other cur-
rencies, thus dffecting our ex-
port potential to other coun-
tries where we have to com-
pete with China,” said Ajay
Sahai, director-general of the
Federation of Indian Export
Organisations.

“The devaluation of the
yuan will help increase the

~competitiveness of Chinese
exports. However, a further de-

cline in the currency may
make it difficult for India to
maintain its pace of monthly
exports at $22 billion,” India
Ratings and Research had said
in aresearchnote.

“To retain export competi-
tiveness to-the extent possible,
the rupee must also decline.
Since 2013, when the RBI took

. corrective measures to steagly

the rupee, our currency has
performed better than other
emerging markets. There are
definitely signs of competitive
depreciation across countries
— driven at present by market
forces and not governments or
central banks,” said CARE
Ratings.
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Looking for diversit of

mmds teams and ideas

D tii@wt%w ASSETS This company values people Who

can ideate and execute inan unstructured environment

o

How do you spot and attract
talent?

The beauty industry is
very dynamic. We follow a
deliberate strategy for spot-
ting the best talent all over
the world while optimising
recruitment costs and offer-
ing an cutstanding candi-
date experience. To achieve
this, we focus on digital
communication and direct
search.

We leverage our hiring
channels such as campus
hiring (25%), direct sourc-
ing (30%), employee refer-
ral(25%) and partner agen-
cies (20%).

" AtL’Oréal India, we have
introduced gamification

to engage, spot and recruit
young talent. We value peo-
ple for their unique talent,
set of competencies, and
gersonahty We believe in
individual entrepreneur-
ship, that high employee
engagement and network are
stronger than processes. We
look for people with poten-
tial, who will confribute to
L/Oréal’s growth and become
the next generation of lead-

of minds; teams and ideas, -
which are an asset for our -
development RS

ture stars?
1/Oréal builds jobs to fit

ers.We search for diversity

WIOHTT JAMES has over 20 years of work ~
! experience in areas of human resource man- |’
agement, strategy and information technol- -
ogy. His professional responsibilities have
- taken him through various aspects of human
resources and organisational development
areas within textiles, software and consumer
products industries in companiessuchas VIP
Industries, Kale Consultants, Arvind Mills.
He has served in senior management ™
positions including head, organlsa-
: tlonal development.

Mohit James, hr director,
L'Oréal India -

e

into predefined jobs. This
emphasis on individual tal-
ent, which starts at recruit-
‘ment and continues through-
out our employees’ whole
career, is amajor strength

growth.We make sure our
employees are happy

What specific attnbutes/values
do you look for in candidates
y bemg interviewed?

The bestway to retaln andnur- .

people and to develop their
unique set of competencies, .
rather than‘mould people = -

of I'Oréal and allows us " We only want the best. .
to remain compet1t1ve for We are selective in hiring
talents candidates and look for a
balance between a poet and
What kind of a workplace a farmer;ie someone who
.\EnVIronment do you strive to can balance idea creation
create? and executio in an unstruc--
Our mission is to uphold tured environinent -
L'Oreal'sreputationas - + . : ,
the world’s leading beauty Are skill sets important when
group, a company built hiring for your company?
on entrepreneurial spirit, . We want to hire individuals
forward thinking and inno- -~ who embody our vatues and

vation, an environment
where talent is nurtured and
diversity is celebrated. This
highlights the value we place
on ideas and initiatives, giv-

- ing individuals the freedom -

to drive change and fuel

our ethical principles. These
include passion, innovation,
entrepreneurial spirit; open-
mindedness, excellence and
respon81b111ty

Coordmate_d by Ayesha Beneriee 4
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" from 15% to 10%. This

P O

" steep fluctuation in prices.

A farmer for the last 35

-years, Venkatachalapa-

‘sericulture far-

.duty onraw silk from -
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‘Cocoon Prices Drop After 5% Cut In Import Duty On Raw Silk From China

g Venkatachalapathy, a sericul-
/% ture farmer, heaved a sigh
%, of relief on Thursday
morningas he managed

o offload 40kg of co-
coon at 305 per kg, a record price
since mid-July. His joy was how-
ever restrained because of the

thy says that unstable
prices pose a threat to
his livelihood. .

Z300 per kg, we
are unable to af-
ford it,” he said.

Close to 810

mers in Coimbat-
ore district find
themselves in g simi-
lar situation. Cocoon
prices in the country

fell by more than
60%, once the import

China was reduced

WITHPRIGESHOVERINGATLESSTHAN?ZSOPERKGSIHGEMID—
, JULY, SERICULTURE FARMERS FACE A STEEP DROP IN INCOME

Total number of
sericulture
farmers in

Coimbatore

district

“Since June the Main types of
prices have been fluc- silk produced
tuating so abruptly in India :
that it even goes as - Eri, Muga,
low as 2170 per kg. . Tussar and
Unless we sell it Muiberry'
for minimum

Area under
mulberry cultivation

Peak season for good quality cocoon
.Lc“ and gy

Total sdk deposited at the -
state sersculture dept office -

post monsoon)

» larvae are placed under fine iayer of
gauze and fed huge mulberry leaves till they
_ shed skm four times - '

allows weavers and silk
dealers to buy raw silk N LUcoon. s
from China at almostthe . 8 The sitkworm attaches:itself to.a frame

/| like a twig, tree or shrub and spins a
cocoon in three to eight days. It produces

same price as domestic
raw silk.
In Coimbatore dis-

am@ per kg within city limits

trict, where mulberry
is cultivated and seri-
culture is practiced
across 1,475 acres, the
costof producing1 kg
of good quality co-
cooncomesup toT230.
“Just the inputs like

2

~ moths, fertilizers for mulberry

and insecticides to keep the worms
healthy, cost 2100 a kg,” said
R Ramakrishnan, president of the Seri-
culture Farmers Association, Udwnal-
pet. “In addition, we need to pay for la-
bour to erisure the worms are fed twice
a day and to help remove the cocoons

when they are formed,” he said.

‘With prices hovering at less than
¥250 per kg since mid-July, sericulture
farmers are in gespair. “On one hand

they say that farmers should iner-
ease production and productivity, on
the other hand they kill our profession
by encouraging imports from China,”
says Ramakrishnan. India imporis
around 4,000 tonnes of raw silk from
China every year. “Though India’s re-
guirement is around 26,000 metric
tonnes annually, we produce only 23,000
tonnes,” says S V Krishnamurthy, HOD
of sericulture at Tamil Nadu Agricul-
tural University,

Z23@ per kg on the outskirts

about Ikm of fdament over four days

‘This silk is then dyed and':woven into fabric

The fluctuating prices at the Coim-
hatore market has also left government
officials worried. “Hardly 10% of the
sericulture farmers come and sell their
cocoons to the government,” said assist-
ant director of the sericulture depart-
ment, § Palani Durai. .

Meanwhile, regular sitk dealerswho
purchase cocoons on a daily basis from
the sericulfure department say that the
Ramzan and Aadi season also led to fall
inprices. “Most silk and yarn wholesal-

ers are Muslims, and they don’t work
during Ramzan season,” said P
Venugopal, purchasing head, Avaram-
palayam Sarvodaya Sangam. “Aadi is
considered an inauspitious monthand
weavers got very few orders,” he added.

.The peak season for cocoons is be-
tween December and February and
again between June and August. “Post-
rains and pleasant weather is when
pricespeak and the guality is good,” said

_ Venugopal.
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- Long way to go
to match Chinese
sitk quality

Tives News NETWORK

5, espite improvements in the qual-
gity of silk produced domestically,
£~ especially in Karnataka and
Tamil Nadu, Chinese silk still beckons
weavers. According to them, Chinese
silk is stronger and thus produces better
fabric, and unless ndian yarn hecomes
stronger, they can never compete,
“Chinese silk never breaks when
we start weaving on the handloom
machine. Thus. our fabric thickness
is uniform throughout the sari and
shows no breakages,” says’Kalyani A,
aweaver in Alangombu. “Indian silk
threads are improving, but we still are
wary of usingthem,” says the 45-year-
old weaver from a community which
uses only Chinese silk threads.
Silk dealers admit that constant
-research and development in hybrid
varieties of mulberry and better
breeding of silkworms has led to bet-
ter quality over the past {wo decades.
“The ratio of number of kilograms
of cocoon required to number of kg
of yarn it produces has come down
from 1:14 to 1.7 over the past two dec-
ades. It even comes down to 1:5 in
markets,” says N Muruganantham,
sericulture inspector, Coimbatore.
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NEW DELH! {INDIA

It will focus on the strengths of the Indian

OUR CORRESPONDENT

aking Prime Minister Nar-
endra Modis recently
launched “Make in India’
initiative forward, the Inti-
mate Apparel Association of India
(IAAI) will hold a two-day trade fair
that will focus on intimate wear man-
ufacturing in India. Santosh Kumar

Gangwar, Minister of State for Tex-
tiles (Independent Charge)will
inaugurate the exhibition. The Joint
Secretary for Textile Exports, Suna-

ina Tomar and Arti Mehra, General'

Secretary, BJP, will also be present.
The exhibition will be held at Crowne
Plaza, Rohini on August 26 and 27.
This year, in the fourth edition of
India’s biggest intimate appare] trade

“industry that can be leveraged to position
India as a leading manufacturmg destmatzon

fair, Galleria Intima, one of the focal
points is the development of the
intimate apparel sector of the coun-
try—to make it emerge as the
next major hub of intimate wear
manufacturing.

The show will focus on the
strengths of the Indian industry that

" canrbe leveraged to position India

as a leading manufacturing destina-

" tion for intimate wear. The event will

showcase all the elements of intimate
apparel such as fibres, laces, hooks
and overall packaging.

It is expected to draw visitors
from a wide variety of sectors includ-
ing brand owners, manufacturers
of intimate wear, designers, export
houses, large format retailers and

~online retailers. More than 1000

brands from.India alone are expected
to visit along with 80 exhibitors from
10 plus countries. About 15 Chinese
companies are also expected to par-
ticipate, bringing with them their

storehouse of raw materials, making
the fourth Galleria Intima exhibi-
tion, an all-encomipassing platform
for intimate apparel.

At Galleria Intima 2015, the cen-
tral aim would be to proceed with
Make In India initiative and sell
the “Made in India” products in the

_International market as well as derive

the benefit of increasing domestic
consumption.

India’s global trade of apparels
for the financial year 2013 stood at
$379 billion, out of which only nine
per cent of this total outcome was

‘occupied by the intimate wear cate-

gory, thus highlighting the immense
untapped opportunity this sector
represents.

The intimate appare] category
includes a vast range of clothing
items, varying from lingerie, under-
wear, loungewear and nightwear
to shape-wear, swimwear, socks,
stockings and more. India has seen
a remarkable growth in exports

. through the years as well, with inti-

mate wear accounting for $1.2 billion
in the financial year 2013, a contribu-
tion of 4 per cent of total global trade
in the intimate apparel category.
India has an abundance of raw
materials as well as a large pool of
inexpensive workforce to provide
cost effective solutions to lingerie
manufacturing. Not only this, India
also presents a growing middle-class,
fashion-conscious consumer market
that demands top quality products
from well-established global brands.
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KA BADARINATH
New Delhi

" THE government will con-
sider slapping 30 per cent
import duty on raw silk to
protect mulberry farmers in
the three southern states of
Karnataka, Andhra
Pradesh and Tamil Nadu.

Prime minister Naren-
dra Modi has asked finance
minister Arun Jaitley to ex-

amine the request made by -

Karnataka chief minister
Siddiramaiah whe led an
all-party delegation of state
MPs, ministers and top
leaders on Monday.
Responding to a request
made by Siddiramaiah,
" Modi said he would get the
request examined. Several
states have asked the cen-
tre to enhance import duty
on raw silk to 30 per cent
from thee prevailing 10 per
cent as a protective meas-

ure to help domestic mul-’

berry farmers.

Cocoon prices have fall-
en by over 60 per cent after
finance ministry slashed im-
port duty on raw silk to 10
per cent from an earlier 15

Tariff barrier

m Cocoon prices have
fallen by over 60% after
finance ministry slashed
import duty on raw silk

® In the last oneyéar,
India has imported about
4,000 tonnes of raw sitk
from China

m Fluctuating cocoon prices
have pushed mulberry
farmers fo commit suicides
in several southern states -

per cent in June thisvear. As
- against an annual demand
of 26,000 tonnes, domestic
silk output has been pegged
at 23,000 tonnes. In the last
cone year, India has imported
"about 4,000 tonnes of raw
silk - from China. Cocoon
prices have been fluctuating
between Rs 170 - 300 per
kilo pushing myjberry farm-
ers to desperation and sui-
cides in several southern
states after the.raw silk du-
ties were lowered.
Modi has also directed
agriculture minister Radha
Mohan Singh to depute a

central team for assessing
the drought situation in
Karnataka. The Siddirama-
iah-led delegation also
sought the prime minister’s

" intervention for an out-of-

tribunal settlement on the
Mahadayi river water issue
that concerns Karnataka,
Goa and Maharashtra. The
matter is currently before a,

tribunal. Modi suggested:
- that consensus needed to

be evolved among different
political parties in all states
before attempting an out-
of-tribunal settlement. A
PMO statement said that

“mutual  consultations”.
were the way out for Maha-
dayi river issue. B

Karnataka chief minis-

ter Siddiramaiah also asked -

Modi to convene a meeting’
of all three chief ministers
to find a solution to sharing
7.56 tmic ft of water from’
Mahadayi to tackle the-
drinking water crisis in Be-
lagavi and Hubballi — Dhaz-
wad. The issue is pending’
before water disputes tribu-'
nal constituted in 2009
whose verdict is expected”
by this year-end.

On the plight of sugar-
cane farmers, prime minis-_
ter Modi said the fall in
sugar prices has impacted’
farmers across the country’
and the government was’
taking several steps to ad-
dress their issues. Apart
from Karnataka chief min-
ister Siddiramaiah, Con-
gress leader in Lok Sabha
Mallikarjuna Karge, union’
ministers M Venkaiah
Naidu, Ananth Kumar and-
Sadananda Gowda were
also present at the meeting.

badarinath
@mydigitalfc.com
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ARVIND Lifestyle, which
recently launched a
kidswedr retail format, will
- open 40 stores over the

next four years and ex-
pects at least 15 per cent
of its total sales to come
from this segment by
:2018. ’

' The Children’s Place’ is
positioned as a mass pre-
mium brand and the out-
lets will be opened in tiér
I and III cities besides
metros, a top company ex-
ecutive said on Monddy
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' “Kldswear vvﬂl be' a sig-
'mﬁcant contributer to our

‘growth,” said : '] Suresh
managing director and

chief executive of Arvind

Lifestyle Brands

JOur ambition is to
reach Rs 5,000 crore in
sales by 2018, and we ex-
pect 15 per cent of thisto
come from the kidswear
segment,” he added. -

The Children’s Place

will play the largestrole for
Arvind. to achieve thlS
Suresh said.
Arvind plans to open 40
. stores iand 60 shop-in-
* shops in four years.

SN

<

This fiscal, the compa-

ny expects to open 3-4
standalone
. about six shop-in-shops.

stores and

According to industry
estimates, the' kidswear
market in India is pegged
at Rs 50,000 crore, of
which a large portion is
fragmented and unorgan-
ised.

: Kidswear today is what
menswear was 15 years
ago.. Kidswear will also

‘have to go through its
“cycle of evolutlon, Suresh
said. .

. The Children’s Place
will contribute about 50

kidsy

per cent of Arvind’s
kidswear sales going for-
ward, he said.

“We have other chil-
dren’s wear brands, in-
cluding GapXids, babyGap,
and US Polo, which will
constitute the remaining
50 per cent,” Suresh said.

The company has part-
nered Shoppers Stop for
an exclusive shop-in-shop
format of The Children’s
+Place, as well as online
*ehildren’s retailer hop- '
scotch.”We will see how it
goes, and take it forward
with other online retail-
rs,” Suresh said.
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With fall forelgn textilei 1mporters
renegotiate contractterms

DILIP KUMAR JHA
‘ Mumbae, 24 August:

The deprematmg rupee has

prompted textile and apparel

importers abroad to renego-
tiate the terms of their con-
tracts with Indian exporters.
_.Now, new contract orders are
~-being deferred till the Indian
currency stabilises. '

- Since August 11, when the
yuan started depreciating, the
rupee has fallen 3.60 per cent to
trade at 66.65 against the dollar
early Monday. It has depreciat-

.. ed 5.52 per cent so far this year.
Typically, depreciation in the:
rupee results in higher realisa-*

tion of export-driven products
from India. As a result, global
importers re-negotiate prices
of the products.

“Yes. New buyers have start-
ed re-negotiating contract terms

‘ andpnces.Foreignbuyers have

started inducting a new clause
in-the contracts that keeps re-
negotiation of prices open. Old

custoniers, however, have not

intervened vet. Clients wha had
negotiated apparel importterms
have deferred orders by two to
four weeks, which might be pro-
longed till the rupee stabilises,”
said Rahul Mehta, president of
the Clothing Manufacturers
Association of India. In case of
sharp currency fluctudtions,
prices would be re- negaﬂated
headded.

India exports $41 billion

» worth of garments and appar-

elsayear. As such, re-negotia-

-tion in contract terms and

prices makes a huge difference
in the overall realisations of
exporters. New foreign cus-
tomers, meanwhile, have
started deciding apparel prices

in doliar terms, keeping the

rupee at current levels. |

R K Dalmia, president of !
Century Textiles and chairman
of the Cotton Textiles Export
Promotion Council, believes
benefits for Indian textile
exporters would depend on cur-
rency fluctuations in compet- .
ing countries. “In case Indian
exporters compete with their
counterparts in China, we would
not get much benefit dueto the
yuan’s devaluation. If we are
competing with Bangladesh, we .
will get some benefit. But since
other Asian currencies have
depreciated due to the yuan’s
devaluation, Indian exporters
wouldn’t get the benefit they
would have, had the yuan not
been devaluéd,” said Dalmia.
For smooth business, stability
inthe rupee isvital for long-term
sustainability, he added.
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Whitefly spreads wings, Malwa

cotton farmers incur losses

SARBJIT DHALIWAL
TRIBUNE NEWS SERVICE

CHANDIGARH, AUGUST 24

With the attack of whitefly
on the cotton crop becom-
ing more virulent, farmers
in the cotton belt of Malwa
region . are suffering huge
financial losses.: A lot of
damage has been caused to
the crop in the Abohar-
Bathinda-Sirsa belt. - At
many places, farmers have
uprooted the crop-as the
attack had become unman-
ageable. At this stage, no
. other crop can be sown. The
basmati transplanting sea-
son is also over. '

State Agriculture Minister
Tota Singh today directed

-officidls of the department
to take all requisite steps to
save.the crop from further
damage. He asked Agricul-

‘ture -Department Director
Mangal Singh Sandhu to
ensure that farmers do not
face any problem in the pro-
curement ‘ of pesticides
required to counter - the
whitefly attack.
~Director, Research, Pun-
jab. Agriculture University
(PAU),  Balwinder Singh
today said at certain places
such as the Abohar-Mukt-
sar belt, the damage was up
1o 50 per cent. He said the
attack was more extensive
on the cotton crop that was
sown late as compared to
that sown earlier.

“Usually, the whitefly
attacks the crop in August
but this time it began early
in July,” said Balwinder
Singh. There was a delayed
sowing of the cotton in most
parts of the cotton belt as
the wheat crop had matured
late. In July, the weather
remained wet and it provid-
ed ideal conditions for

i atite v

whitefly to flourish.

“We have advised farmers
to spray only those pesti-
cides which were recom-
mended by the PAU and not
to follow instructions of pes-
ticide dealers in thisregard,”
said Balwinder Singh.

Besides, farmers have
been using a wrong method
of spraying the fields. They
spray cotton plants from
above while the whitefly
takes shelter under the
leaves, close to the roots.

Most of the farmers use trac-
tor-loaded - spray systems
which are not effective in
the case of whitefly attack.
“Farmers should spray cot-
ton plants from the root
upwards by spreading out
the leaves. Of course, thisisa
difficult procedure but there
is no alternative to control

" the attack,” said Balwinder

Singh Sidhu, Commissioner,

Agricultuge, Punjab. '

PAU officials say farmers
were not following their

instructions with regard to
the hybrid cotton varieties.
“We have recommended
certain hybrid varieties of
cotton for sowing in the
state. Farmers should stick
only 1o recommended
hybrids,” said Director
Research, of the PAU. More-
over, farmers should not
remove weeds, which play
host to whitefly, from cotton
fields. Even inter-cropping
of pulses in cotton fields is
not advisable, he said.




